More lnformation

Asset-Bui[cling Resources

D Yes, I want more information on administering
the Search Institute Profiles of Student Life:
Attitudes and Bebaviors survey. Please send me
your information packet.

H| Yes, I want more information on Search
Institute’s products and trainings. Please send
me a free resource catalog.

Please Print

Name

Title

School/Organization

Address

City

State Zip

Phone ( )

Fax ( )

E-mail

For more information, complete, clip and send to:
Search Institute, 615 First Avenue NE, Suite 125
Minneapolis, MN 55413

FOI‘ MOFQ In£ormation:
800-888-7828

WWW. search-{nst{tute‘ org/surveys

S[\are t[w Rczsu[ts

What's Up With Our Kids?
Presentation of Your Community’s Search Institute Profiles of
Student Life: Attitudes and Bebaviors Survey Data

Rally your community around the assets by sharing your
survey results. Host a What's Up With Our Kids
presentation and help your community:
e Understand the concept of Developmental Assets.
e Understand the survey results and implications for
your youth.
e Apply the results to their own perceptions.
e Accept the challenge of sharing the results with
others in the community.
Visit www.search-institute.org/training for more
information.

Resources to Fuel YOur Asszt—Bui[cling [nitiative

Powerful Teaching

Developmental Assets in Curriculum and Instruction

Long after your students have forgotten the Pythagorean
Theorem, they will remember how you made them feel
about themselves and their possibilities in life. With this
resource, you will find the concrete applications of the assets
in the classroom that align with good educational practice.

Pass It On at School!

Activity Handouts for Creating Caring Schools

Schools where students feel valued, supported, and cared
for are some of the best places to learn. This activity book
for schools draws from proven tips and ideas from
educators, people in the education field, and students alike.

Step by Step

A Young Person’s Guide to Community Change

This workbook gives young people the ideas and tools
they need to decide what issues are important to them
and to make positive change in their community.

Great Places to Learn

How Asset-Building Schools Help Students Succeed
This best-selling, foundational book offers a practical,
proactive approach to helping students succeed both
academically and developmentally.

Visit www.search-institute.org/catalog
for more information on these and other resources.
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Search Institute is an independent, nonprofit,
nonsectarian organization whose mission is to
provide leadership, knowledge, and resources to

promote healthy children, youth, and communities.

The following are trademarks of Search Institute:

Healthy Communities e Healthy Youth®, Developmental Assets™,
and Search Institute™.
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Conduct the Assets Survczy
in YOur Commum’ty



Sczarch [nstitute Profi[czs of Stuclcznt Lifcz: Attitucles and Be[\aviors Survey

The Average YOunS Person Has On[y About The Survey Behind The Survey Report Can He[p YOu:

Half of the \\Deve[opmenta[ Assets” He or Hea[t[’ny Communities ® Hea[tl’ny YOutI\® e Promote asset building in your community and
She Needs to Grow UP H‘ZAMIY The survey is also a powerful tool to build provide 4 common language through which to
o . communicate about youth.
community-wide commitment to youth.
The Power of Assels Communities have found that administering * Understand agd share the survey results with
While the Developmental Assets™ are the positive the survey and releasing the results can help your community in an easy format.
relationships, opportunities, skills, and values that ignite a Healthy Communities  Health * Provide data for grants and funding reports for
8 y y 8 g rep
help young people grow up healthy, most young Youth initiative, or add some fuel to a initiatives or programs that assist asset-buildin
prog 8
people don’t experience as many of the assets as simmering one. or other community efforts.
th(—gr sh011111d. Surveys of m;)re }Ehan 11000 schools « Supply a “youth voice” to your organizational
and a million young people show that on average In fact, many communities have found that the and community planning. 4
youth have less than half of the 40 assets they survey can be a rallying tool to garner support for v s What YOu Get \X/‘th The Survey
need to grow up healthy, caring and responsible. their initiative and raise the level of awareness and The S WAL Hl y C . . teleph(;)ne consult?Uon or(l1 survey |
Although this statistic remains relatively consistent energy around asset building. ¢ ourvey Wi ep Jour Lommunity procedures, sampling, and parenta

among urban, rural and suburban communities, Understand: consent Issucs
what isn’t consistent is which particular assets
prevail in a community and which are in short
supply.

e comprehensive administration manual
e The positive experiences and characteristics e data compilation

(assets) young people need to grow up healthy. e a user-friendly report on your students

e What your young people think of their school

" i @ ) and community.
be Power Bebind the Survey - L e The relationship between
That's where the Search Institute assets and thriving behaviors

Profiles of Student Life: Attitudes and and between assets and high risk

Bebaviors (A&B) survey comes in. With HEALTHY YOUTH® behaviors of your community’s youth.

the A&B survey a school or community can get a

e print resources for mobilizing your
community around the asset-building
approach

Costs to Concluct —”1«2 Survey

Survey Packets (25 surveys per packet)

e Where to focus funding dollars so you can

portrait of the developmental assets, deficits, build positive chanee proerams in kev areas Cost Per Packet
thriving, and high-risk behaviors of their youth. _ p ) g prog Y o 4-199 packets $55.00
This information can be used to gain a better e Realistic opportumnef's for youth to contribute to 200-599 packets $52.50
understanding of students’ behaviors and needs, to school and community agendas. 600 or more packets $50.00
establish programs and priorities to meet those
needs, and to reinforce the programs and Reports
strategies that are working. Initial aggregate report $700
Each sub report $500

”Our survey msu[ts have lw[pec{ crysta[iza our action p[anm’ng. W[wn you I<now w[wre you are anc{ you [mve a vision o[ \\T[w survey resu[ts 3ave us tlw in[ormation ancl c{irzction we neec{ecl to connect Lﬁmi[ies ancl the community to our

wl\ere you want to [)e, you can get to Wor]< ina }n'gHy [ocuse({ way. Tl‘le survey [ets us olo tln’s.” sc]ioo[ clistr{ctYS prevention egorts.”

- Becl(y Beauclmmp/ executive clirector, Un{tzcl \X[ay o[ NW M{clﬁgan/ Give 'Em 40 Coa[it{on, T;averse C{ty/ MI - Brzncla I“Io[ben, prevention ac{v{sor, Clwrry Crezl( Schoo[ D{strict/ Englewoocl, CO




